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Entwicklung forsttouristischer Angebote (35-45). Bundesforschungszentrum fur Wald:
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Erlebnisinszenierung im Tourismus (81-96), Erich Schmidt Verlag: Berlin.

Pikkemaat, B., Walder, B (2006). Innovationsmessung in touristischen Destinationen:
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poprzez image - Polso-austriackie stadium przypadku (Differentiation of tourism
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International Product Development Management Conference (825-839), EIASM: Brussels.
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Innsbruck. In Keller, P., Bieger, T. (eds.), Sport and Tourism (155-173), AIEST (Vol. 45): St.
Gallen.
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Peters M., Pikkemaat B., Weiermair K. (1999). Wissensmanagement in
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Tourism Management, EIASM, Prague, September 20-21.

Petry, T., Pikkemaat, B., Grissemann-Scholl, U. (2018). Students as gatekeepers in VFR travel:
an innovative opportunity for DMOs? ATLAS Annual Conference: Destination Dynamics,
Copenhagen, September 26-28.

Petry, T., Pikkemaat, B. (2018). Recognition of tourism trends as stimuli for innovation activities
in small and medium sized hotels. ttra Conference European Chapter, Ljubljana, April 24-
26.

Pikkemaat, B., Peters, M. (2017). Digitale Vernetzung versus analoge Entschleunigung? 21.
Kolloguium der Deutschen Gesellschaft fiir Tourismuswissenschaft, Insel Mainau,
November 9-11.

Pikkemaat, B., Peters, M., Tschol, C. (2015). Stellenwert und Nutzung sozialer Netzwerke in
einer alpinen Destination aus Unternehmer- und Géastesicht. 19. Kolloquium der Deutschen
Gesellschaft fiir Tourismuswissenschaft, Kempten, November, 12.-14.

Pikkemaat, B., Peters, M., Frueh, A. (2015). Gaps between Customer’s Perception of Innovation
and Supply Oriented Perception of Innovation in Tourism Destinations: An Alpine Case
Study. Travel and Tourism Association (ttra), Meeting of the European Chapter, April 22-
24,

Pikkemaat, B., Peters, M. (2014). Barriers of Succession Planning and Management in the Hotel
Industry. Global Tourism & Hospitality Conference and Asia Tourism forum, Hongkong,
May 18-20.

Pikkemaat, B., Peters, M., (2013). Destination innovativeness: a question of entrepreneurship
and tourism policy? ttra Europe Chapter, New Directions: Travel and Tourism at the
Crossroads, Dublin, April 17-19.

Pikkemaat, B., Peters, M. (2012). Innovationsférderungen im Tourismus — Herausforderungen
fir die Politik. 16. Kolloquium der Deutschen Gesellschaft flr Tourismuswissenschaft,
November 29 — Dezember 1.

Grissemann, U., Pikkemaat, B. (2009). Assessing factors influencing Austria’s image as a tourist
destination in China. Consumer Behavior in Tourism, Bruneck, December 16-17.

Pikkemaat, B. (2008). Innovation in small and medium sized tourism enterprises: a review of
the literature and an agenda for research. ttra Europe Chapter, Competition in Tourism:
Business and Destinations Perspectives, Helsinki, April 23-25.

Weiermair K., Pikkemaat, B. (2006). Networked Destination Innovativeness — First results from
an empirical study in Austria. Second International Conference on Tourism Economics,
Palma de Majorca, May 18-20.

Pikkemaat, B (2006). New Quality Services for the Travel Industry: The case of Health and
Tourism. Destination Rejuvenation Strategies: The Potential Future for new Tourism
Products/Services or Experiences, Mahidol University International College (MUIC), Salaya,
Nakhonpathom (Thailand) March, 2-3.
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Pikkemaat, B., Peters, M., Stadlmann, G. (2005).Cultural Attractions as a Source of Innovation
in Alpine Cities. Tourism, creativity and development, University of Barcelona, November,
2-4.

Fuchs, M., Pikkemaat, B. (2004). Destination Image Analysis — A Cross-Cultural Segmentation
Approach. State of the Art - Conference, University of Strathclyde, Glasgow, June.

Pikkemaat, B., Peters, M. (2003). The experience of cities: On perception of cities’ attraction
points. TTRA Conference “Urban Tourism — mapping the future” (212-222), Glasgow,
September, 26-28.

Peters, M., Pikkemaat, B. (2002), Sustainable Management of City Events: The case of
Bergsilvester in Innsbruck, Austria. ATLAS International Conference: Visions of
Sustainability, Estoril, November, 14-16.

Maser B. (1997). Information and travel decision making. PhD-Workshop: The battle for the
tourist, Tourist Research Center, Eindhoven, Holland, June.

Weiermair, K., Kneisl, P., Méaser, B. (1996). On the changing role of tourism behavior, Il
Convegno Internationale sul Turismo Mediterraneo ‘IL VIAGGIO - Dal Grand Tour al turismo
post-industriale’, Roma/Italia, December, 5-6.

Special Issue Editor

Peters, M. & Pikkemaat, B. (2005). Journal of Quality Assurance in Hospitality and Tourism, Vol.
6 (3/4), Special Issue: Innovation and Product Development in Tourism.

Peters, M., Pikkemaat, B. & Chan, C.-S. (2019). Sustainability. Special Issue: Stakeholder
Management in Tourism Destinations.

Editorships

Kronenberg C, Miller S, Peters M, Pikkemaat B & Weiermair K (2008). Change management in
tourism. Erich Schmidt Publisher: Berlin.

Pikkemaat B, Weiermair K & Peters M (2006). Innovations in tourism. Erich Schmidt Publisher:
Berlin.

Pechlaner, H., Tschurtschenthaler, P., Peters, M., Pikkemaat, B. & Fuchs, M. (2005). Success
through innovation. Gabler: Wiesbaden.

Weiermair, K. & Pikkemaat, B. (2004). Quality mark in tourism. Erich Schmidt Publisher: Berlin.

Fuchs M, Peters M, Pikkemaat B & Reiger E (1999). Tourism in the Alps - international
contributions from research and practice. Studia University Press: Innsbruck.

Monographs
Gohm. H. & Pikkemaat, B. (2016). Successful in the Alps. Studia Publisher: Innsbruck.

Pikkemaat, B. (2002). Information behavior in complex decision-making situations -
represented by the travel decision. Peter Lang: Frankfurt.

I Maser ist he birth name of Pikkemaat.
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Current knowledge transfer/guest lectures (since 2016)

November 2021
June 2021

October 2020

October 2020
November 2019
November 2019
October 2019
September 2019

March 2019

November 2018

February 2018

January 2018

January 2018

July 2017

November 2016

Overview and results of current COVID-19 studies in tourism, ICRET
annual conference, Malles in South Tyrol, November 9th, 2021.

Quality of life in Tyrol 2021, Advisory Board meeting ofLebensraum
Holding, State of Tyrol, June 2nd, 2021.

Measurement of the quality of life in Tyrol - Results of a project by the
Tourism Research Center. Attractive working space in Tyrol, Innsbruck,
Online, October 5th, 2020.

Innovations in alpine destinations, IONICA Mobility Forum, Zell am See,
October 21, 2020.

Sustainable mobility for tourists: implications for locals. EUniverCities
Network, Malaga 20.11.20109.

Innovation and Sustainable Tourism in the European Alps.

Chinese University of Hong Kong, Hong Kong, 05.11.2019.

KMUT - Project overview 2019. Annual conference of the International
Center for Research and Education in Tourism (ICRET), Pertisau.
Tourism: Faster, further, higher? 4th Seefeld Tourism Talks, Seefeld,
September 19, 2019.

We combine science and practice. Presentation of the activities of the
Institute for Strategic Management, Marketing and Tourism based on
current research projects and training programs.

Employer branding and changing values, Club Tourismus annual
conference in Innsbruck, March 27, 2019.

Tourism, region and quality of life - Qualitative insights into the Wilder
Kaiser region, Tourismusverband Wilder Kaiser, Ellmau, November 21,
2018

Tourism 2025: Remains everything different? — Results from a research
project in Austria, guest lecture, Chinese University of Hong Kong,
Department of Geography and Resource Management, February 1,
2018.

Innovation in Tourism, Chinese University of Hong Kong, Guest lecture,
Chinese University of Hong Kong, Department of Geography and
Resource Management, 30.1.2018.

How does tourism influence the quality of life in Tyrol? — The
development of a measurement index. Tirol Tourism Board, Innsbruck,
Austria, January 26, 2018.

Mindfulness Index - Results of a Mystery Check Survey, Tyrol Chamber of
Commerce, Innsbruck, Austria, July 6, 2017.

Successful in the Alps - encountering change in the Alpine region in an
entrepreneurial manner, PH Tirol, annual conference of Austrian
teachers of tourism schools, Villa Blanka, Innsbruck, Austria. 11/23/2016.

Ongoing scientific reviewer for academic journals, e.g.:
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Tourism Management; Tourism Analysis; Journal of Travel and Tourism Research;

Annals of Tourism Research; Journal of Travel Research; Journal of Hospitality and Tourism
Research; Journal of Travel and Tourism Marketing; Journal of Quality Assurance in
Hospitality and Tourism; Journal of Vacation Marketing; International Journal of Culture,
Tourism and Hospitality Research; Journal of Family Business Strategy; Cornell Hospitality
Quarterly; Resources, Conservation and Recycling; International Journal of Culture, Tourism,
and Hospitality Research;

Current research projects (since 2010, more information on request)

2023-2024

2023-2026

2022

2022

2021-2022

2020-2021

2021-2022

2020 -2021

2019 -2021

2019-2020

2020

2019 -2020

2019

2018-2019

2018-2019

2018

2017-2018

Tourism jobs - a discontinued model? Tourism Research Centre, Land
Tirol.

European Tourism Sustainability Monitoring 2030. Single Market
Program, COSME EISMEA.

Current analysis of the personnel situation in the hotel industry in the
Innsbruck area. Innsbruck Tourism Board, Innsbruck.

The development of a regional index using the example of the Pitztal.
Tourism Board Pitztal.

Measurement of the quality of life in Tyrol. Lebensraum Tirol Holding
GmbH, Land Tirol.

Analysis of the communication between Innsbruck Tourism and its
regions. Innsbruck Tourism Board, Innsbruck.

Mountain Christmas - Perception of the Christmas markets in Innsbruck
and derivation of implications for action. Study on behalf of the
Innsbruck Tourism Board, Innsbruck.

VFR tourism — the role of the host and cultural differences, Chinese
University of Hongkong.

Potential of small ski resorts in Tyrol, Tourism Research Centre, Land
Tirol.

New Year's Eve in Innsbruck - a market research study. Study on behalf
of the Innsbruck Tourism Board, Innsbruck.

Indian film tourism and its implications for the location of Innsbruck and
Tyrol, Innsbruck Tourism Board, Innsbruck.

Values of the elder generation Y —a new market for family run hotels in
Tyrol, Tourism Research Centre, Land Tirol.

Behaviour of Bus tourists in Innsbruck, Tourism Board Innsbruck,
Innsbruck.

Determinants of establishing and maintaining inter-organizational
relationships in the tourism industry —a SME perspective, OeAD
Programm WZT mit University of Poznan, Polen.

Tourism trends as stimuli for the degree of innovation in small and
medium sized hotels, OeAD Programm WZT mit University of Ljubljana,
Slowenien.

Development of a Life Quality Index, Tourism Research Centre, Land
Tirol.

Potential of visiting friends and relatives tourism, Tourism Board
Innsbruck, Innsbruck.
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2017-2018

2017

2017-2018

2017

2017

2015-2016

2014-2015

2014 -2015

2014

2013

2012

2011-2012

2011

2010-2011

Service attitude in gastronomy, Economic Chamber of Commerce Tyrol,
Innsbruck.

Tourism 2025 - The future of tourism in Austria, Federal Ministry of
Science, Research and Economy, Vienna.

Mindfulness Index in Gastronomy — Mystery Check Analysis. Study on
behalf of the Tyrol Chamber of Commerce, Innsbruck.

Tourism 2025 — Will everything else remain? Federal Ministry of
Economics, Research and Science, Vienna.

e Tourism Vorarlberg, hotel industry and gastronomy, Pinn project of
SOW!I Holding on behalf of the Vorarlberg Chamber of Commerce
Business travel tourism in Tyrol - analysis, potential and
recommendations for action. Study on behalf of the Tirol Tourism
Board, Innsbruck.

Landscape and Recreational Value. Study on behalf of TIWAG,
Innsbruck.

Successful in the Alps: Strategies and Perspectives, Book Project
http://www.alpine-future.com

Nation Branding Austria — Who builds the bridge? Study on behalf of
the Austrian Chamber of Commerce, Tourism and Leisure Section,
Vienna.

Networking potential in tourism: How can the sectors successfully
network with each other and create a symbiosis? Analysis and
recommendations for action based on the tourism-intensive region of
Tyrol. Study on behalf of the Austrian Chamber of Commerce, Tourism
and Leisure Section, Vienna.

What comes after us? corporate provision in tourism. A guide. Study on
behalf of the Austrian Chamber of Notaries, Vienna

From idea to innovation: a guide for SMEs in tourism. Study on behalf of
the Standortagentur Tirol, Innsbruck.

Succession Planning and Successor in Austria’s tourism industry.
Austrian Chamber for Notaries, Vienna, Austria.

The Alps: Chances for a new exhibition concept in the Alps.
Tirolwerbung, Innsbruck.

Teaching Experiences

2016 - ongoing

University of Innsbruck:

Basics and advanced courses as part of the diploma course/bachelor's
and master's course in economics: PS service management, PS
development of sustainable tourist attractions, PS strategy and
marketing, PS development and design of service companies, PS service
design and management of customer relationships, diploma student
working group, SE seminar with bachelor thesis

Courses as part of the master's program in sustainable regional and
destination development: VU Strategic Destination Development, VU
Applied Product Development.
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2019/2020

2018/2019

2019

2018-2021
2015/2016
2014-2018

2014
2011

2011-2015
2008/2009
2007
2006
2001-2002
1998-1999
1997

1997-2008

The Chinese University of Hong Kong — Master Social Science in
Sustainable Tourism: Seminar Innovation and Sustainable Tourism in
the European Alps

The Chinese University of Hong Kong — Master Social Science in
Sustainable Tourism: Seminar Tourism 2025 — Remains everything
different

Tourism seminar, Young Science Ambassador, BHAS and BHAK Vienna
10, Vienna.

Vienna University of Applied Sciences - Master's degree in Leadership in
Tourism: Innovation in Tourism

University of Education Tyrol — Specialist sciences specialization in
tourism: Innovation in tourism

Vienna University of Applied Sciences - Master's degree in leadership in
tourism: product development and innovation in tourism

Workshop on business succession, Tourismusakademie Kleinwalsertal
Management Center Innsbruck — course in tourism management and
leisure: product development and innovation in tourism

Management Center Innsbruck, Master Entrepreneurship and Tourism:
Product development and innovation.

ERASMUS, University of Lapland, Rovaniemi, Master Tourism
Management: Innovation and Product Development in Tourism
innovation workshop, further training program of the Lower Austrian
Advertising, Vienna.

innovation workshop, advanced training seminars in the Alpine region
of Bludenz, Bludenz, Austria.

Management Center Innsbruck, Master's degree in Entrepreneurship &
Tourism: Service Quality in Tourism.

International Management Center Krems, Master Tourism and Leisure
Management, Marketing Tourism Destinations, Austria.

Leadership and Strategies in Tourism. ibis, advanced training seminar
for women, Landeck, Austria.

University of Innsbruck, Institute for Service Management and Tourism,
diverse courses in diploma studies in the field of

Service production and logistics, service management, market research
and marketing, quality of service, development of attractions in
tourism, human resource management, quality management in
tourism, consumer behavior in tourism, innovation and product
development, tourism development and planning.

Supervision of Theses

Number of master’s theses supervised: 15 (University of Innsbruck), 10 (Vienna University of
Applied Sciences), 14 (Management Center Innsbruck)

Number of theses supervised: 62 (University of Innsbruck), 4 (Vienna University of Applied

Sciences)

Awards for supervised theses:
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1%t prize itb - DGT Science Prize for Mirjam Mischi’s master's thesis in the category overall best
young talent award (March 2023) https://www.uibk.ac.at/de/newsroom/2023/preis-fur-
tourismuswissenschaft-gewonnen/

1%t prize itb - DGT Science Prize for Stefanie Essl's master's thesis in the category sustainability
(March 2019) http://typo3.wwl-web.de/awards/dgt-itb-wissenschaftspreis-2019/

1t prize Tourissimus, Austrian Tourism Research Award for the best scientific training
institution (April 2019) https://www.uibk.ac.at/smt/kmu-tourismus/news/2019/tourissimus-
2019.html
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