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§1 Allocation of the study programme 

Acc. to §54 Universities Act 2002, the Master’s Programme is grouped among the social and economic 

study programmes. 

 

§2 Qualification profile and objectives of the study programme 

(1) The Master’s Programme Strategic Management and Innovation provides in-depth social and 

economic pre-vocational training and qualification for professional activities that require the 

application of scientific knowledge and methods. Since it is a scientific study programme, it centres 

on the imparting of theories and methods in social and economic studies, in particular of strategic 

management, innovation and entrepreneurship. The findings of gender research are also considered. 

(2) The Master’s Programme in Strategic Management and Innovation promotes not only specialist skills 

in the modules, but also non-specialist social skills such as problem-solving, communication and 

leadership skills. 

(3) The educational goal of the university Master's programme is to provide graduates with in-depth 

scientific and academically sound, theory- and method-based analysis and problem-solving skills in 

science and practice, in particular in strategic management, innovation and entrepreneurship. This 

competence should enable them 

- to work on scientific problems independently, to assess scientific knowledge and to apply it in 

new, especially research-relevant contexts as well as to take up a further scientific doctoral or PhD 

programme; 

- to work on relevant problems in their respective non-university professional fields in a 

scientifically sound and practice-oriented manner. Beyond the field of strategic management and 

innovation, they have qualifications that enable them to work in different professional fields; 

- to take responsibility for the professional development and management of individuals and groups; 

- to use their competences for the prosperous development of society and to improve the quality of 

life in a community by means of political and non-political processes; 

- to reflect on the ethical and social consequences and prerequisites of using their knowledge in a 

well-founded manner. 

(4) The Master’s Programme in Strategic Management and Innovation prepares  

- for managerial, planning, analysing and consulting activities in the management of companies and 

non-profit organisations, on activities in innovation management of organisations, on strategy- 

and innovation-related activities in consulting companies and on founding and developing start-

ups and/or  

- for activities in scientific institutions and in particular for an additional scientific doctoral or PhD 

programme. 

 

§3 Admission 

(1) Admission to the Master's Programme Strategic Management and Innovation requires a relevant 

Bachelor's degree awarded by a University or a University of Applied Sciences ("Fachhochschule") 

or a relevant degree acquired at a recognised post-secondary educational institution home or abroad. 

(2) In any case, the Bachelor’s Programme in Economics - Management and Economics, the Bachelor’s 

Programme International Management and the Diploma Programme International Management at the 

University of Innsbruck are relevant Bachelor’s programmes. The Rectorate decides on study 

programmes in question or on the equivalence of a study programme passed at a post-secondary 

educational institution home or abroad for the admission to the master’s programme based on the 

regulations of §64 para. 3 Universities Act. 

  



  3  

(3) To compensate for significant subject-related differences, supplementary examinations totalling a 

maximum of 30 ECTS-Credits may be prescribed, which must be taken by the end of the second 

semester of the master's programme. 

(4) The following qualitative admission requirements pursuant to §63a para. 1 Universities Act also 

apply: 

a) Ability to combine strategic, organisational and marketing-related knowledge as well as sound 

knowledge of finance and accounting, which are prerequisites for strategic management and 

innovation, with qualitative and quantitative methodological knowledge of economics; this 

knowledge is deemed to have been acquired if courses totalling at least 15 but no more than 25 

ECTS-Credits from the field of cost and financial accounting, 7.5 ECTS-Credits from mathematics 

and/or statistics and at least 12.5 ECTS-Credits from the fields of marketing, trade, strategy and 

corporate management, tourism/service management or administrative management/public 

management have been successfully completed. 

b) Valid GMAT (Graduate Management Admission Test) with at least 550 points or GMAT Focus 

with at least 525 points (not older than two years at the time of application). Instead of the GMAT, 

an overall grade between 1.0 and 2.8 is also valid if a relevant degree programme (according to 

§3 para. 2) has been completed at the University of Innsbruck. 

 

§4 Scope and duration 

(1) The Master’s Programme in Management and Innovation covers 120 ECTS-Credits. This 

corresponds to a duration of four semesters. 

(2) The study programme is structured in modules. 

 

§ 5 Language 

The Master's Programme in Strategic Management and Innovation is offered in English. English language 

skills at level B2 (Common European Framework of Reference for Languages) are required. The regulations 

of the University of Innsbruck apply to the type of proof required.  

 

§ 6 Types of courses and maximum number of students per course 

(1) Courses without continuous performance evaluation: 

Lectures (VO) are courses held in lecture format. They introduce the research areas, methods and 

schools of thought for a given subject. No maximum number of students per course. 

(2) Courses with continuous performance evaluation:  

1. Excursions (EX) take place outside the university and serve to provide practical experiences 

outside the course and deepen course contents. Maximum number of students: 30 

2. Seminars (SE) provide in-depth treatment of scientific topics through students' presentations and 

discussion thereof. Maximum number of students: 30. 

3. Tutorials (UE) focus on the practical treatment of concrete scientific tasks within an area. 

Maximum number of students: 30. 

4. Lecture-tutorials (VU) focus on the practical treatment of concrete scientific tasks that are 

discussed during the lecture parts of the course. Maximum number of participants: 150 
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§ 7 Allocation of places in courses with a limited number of participants  

(1) In courses that have a maximum number of participants, places are allocated as follows: 

1. Students for whom the study duration would be extended due to the postponement are to be given 

priority 

2. If the criterion in no. 1 does not suffice, students who pass this course as part of a compulsory 

module will come first, then students that pass the course as part of an elective module. 

3. If the criteria in no. 1 and no. 2 do not suffice, to regulate admission to a course, then the places 

will be randomly allocated.  

(2) In deviation from para. 1, the places in elective modules pursuant to §8 para. 2 no. 1 to 10 for courses 

with a limited number of participants are allocated according to the students’ preferences. If this 

criterion is not sufficient, the available places are randomly allocated. 

(3) For courses that are taken from other study programmes, the regulations of the respective curricula 

apply. 

  

§ 8 Compulsory and elective modules - overview 

(1) The following compulsory modules covering altogether 60 ECTS-Credits are to be passed: 

 Compulsory Modules h 
ECTS-

Credits 

1. Strategy and Business Models 4 10 

2. Business and Data Analytics 4 10 

3. Innovation Management 4 10 

4. Entrepreneurship 4 10 

5. Strategy Implementation 2 5 

6. Advanced Research in Strategy and Innovation 4 10 

7. Conceptual Design of the Master’s Thesis - 2.5 

8. Research Colloquium for the Master’s Thesis 1 2.5 

 

(2) From the following catalogue, elective modules covering 35 ECTS-Credits are to be passed: 

 
Elective Modules h 

ECTS-

Credits 

1. Innovation Ecosystems 2 5 

2. Creativity, Innovation and Change 2 5 

3. Leadership in Organisations 2 5 

4. International Management 2 5 

5. Current Topic in Strategy and Innovation 2 5 

6. Diffusion of Innovation 2 5 

7. Innovation Lab 2 5 

8. Software-Supported Corporate Management 2 5 

9. Financial Management of Business Formation 2 5 

10. Strategy and Sustainability 2 5 

11. Open Strategy 2 5 

12. Career Skills  2 5 

13. Innovation Culture, Teams and Leadership 2 5 
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14. Design Thinking 2 5 

15. Artificial Intelligence in Strategy and Innovation 2 5 

16. Management of Family Businesses 2 5 

17. Design of Effective Market Information Systems 2 5 

18. E-Commerce 2 5 

19. New Brand Management Practices 2 5 

20. Gender, Work and Organisation 4 10 

21. Module(s) from other Master’s Programmes at the Faculty of Business and 

Management or the Faculty of Economics and Statistics 
- 10 

22. Interdisciplinary Skills - 10 

 

§9  Compulsory and elective modules – detailed information 

(1) Compulsory modules acc. to §8 para. 1: 

1. Compulsory Module: Strategy and Business Models h 
ECTS-

Credits 

a. VU Strategy and Business Models 

Discussion of the theoretical foundations for the development of strategies 

in organisations, understanding the basics of disruptive innovation and the 

design of new business models 

2 5 

b. SE Strategy and Business Models 

Application of models and methods to respond to disruptive changes and to 

develop new strategies and business models 

2 5 

 
Total 4 10 

 
Learning Outcomes: 

Students are able to analyse companies and industries strategically. They can develop strategies 

at company level and at the level of business units that respond to disruptive changes and are 

able to develop new business models on this basis. 
 

Prerequisites: none 

 

2.  Compulsory Module: Business and Data Analytics h 
ECTS-

Credits 

a. VO Business and Data Analytics 

Introduction to the theoretical basics of business and data analysis from the 

perspective of strategic decision-makers in companies 

2 5 

b. SE Business and Data Analytics 

Application and discussion of methods for analysing, interpreting and 

communicating business data to identify trends and support management 

decision-making processes; introduction to programming and data analysis 

with the programming languages Python or R and application of ML models 

2 5 

 
Total 4 10 
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Learning Outcomes: 

Students have the analytical skills to systematically collect, process, analyse and interpret data 

to improve strategic decisions. They are able to identify and effectively apply information to 

solve problems. 
 

Prerequisites: none 

 

3. Compulsory Module: Innovation Management h 
ECTS-

Credits 

a. VU Innovation Management 

In-depth discussion of innovation management, the innovative organisation, 

the innovation process, the innovation culture and various tools based on 

specific innovation projects 

2 5 

b. SE Innovation Management 

In-depth study of the contents of the lecture-tutorial (VU) using a continuous 

case study 

2 5 

 
Total 4 10 

 
Learning Outcomes: 

Students have the knowledge, skills and mindset of future innovation managers and are able to 

apply different innovation tools. They can confidently deal with innovation management. 
 

Prerequisites: none 

 

4. Compulsory Module: Entrepreneurship h 
ECTS-

Credits 

a. VU Entrepreneurship 

Imparting the basic knowledge required to found and develop start-ups, in-

depth examination of entrepreneurial thinking and action based on your own 

start-up idea 

2 5 

b. SE Entrepreneurship 

Development and establishment of your own start-up idea 
2 5 

 
Total 4 10 

 
Learning Outcomes: 

Students are able to pursue their own start-up ideas, draw up a business plan and develop a 

prototype. They are able to critically analyse their start-up idea as part of a pitch presentation. 
 

Prerequisites: none 
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5. Compulsory Module: Strategy Implementation h 
ECTS-

Credits 

a. VO Strategy Implementation 

In-depth examination of methods, concepts and approaches to the 

promotion, implementation and management of strategies in organisations, 

discussion of the theoretical foundations of strategy implementation and 

change in organisations 

1 3 

b. SE Strategy Implementation 

Examination of methods, processes and competences for the implementation 

of strategies in companies 

1 2 

 
Total 2 5 

 
Learning Outcomes: 

Students are able to prepare, communicate and support strategy implementation within 

organisations. They are able to successfully implement strategies and successfully shape the 

associated changes in organisations. 
 

Prerequisites: positive evaluation of the compulsory module acc. to §8 para. 1 no. 1 

 

6. Compulsory Module: Advanced Research in Strategy and Innovation h 
ECTS-

Credits 

a. VO Advanced Research in Strategy and Innovation 

Discussion of research approaches and methods in the field of strategy and 

innovation 

2 5 

b. SE Advanced Research in Strategy and Innovation 

In-depth discussion and application of research approaches and methods in 

the field of strategy and innovation 

2 5 

 
Total 4 10 

 
Learning Outcomes: 

Students can critically analyse research approaches and methods in strategic management and 

innovation management and apply these independently in research projects. 
 

Prerequisites: positive evaluation of two of the three compulsory modules acc. to §8 para. 1 

no. 1 to 3 
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7. Compulsory Module: Conceptual Design of the Master’s Thesis h 
ECTS-

Credits 

 Agreement on the topic, scope and form of the Master's Thesis on the basis 

of a brief description of the content (synopsis) as well as agreement on the 

work processes and the course of study; planning a corresponding time 

frame for the completion of the Master's Thesis 

- 2.5 

 
Total - 2.5 

 
Learning Outcomes: 

Students are able to write a brief description of the content of the planned Master's Thesis 

(synopsis), outline a timeline, locate the planned Master's thesis in a topic area of strategic 

management and innovation, conclude a written Master's Thesis agreement and register the 

Master's Thesis with the Director of Studies. 
 

Prerequisites: positive evaluation of the compulsory modules acc. to §8 para. 1 no. 1 to 6 as 

well as of elective modules acc. to §8 para. 2 covering 25 ECTS-Credits 

 

8. Compulsory Module: Research Colloquium for the Master’s Thesis h 
ECTS-

Credits 

 
SE Research Colloquium for the Master’s Thesis 

Support for ongoing Master’s Theses; presentation of Master’s Theses; in-

depth discussion of sub-aspects as well as aspects of theory and research 

methodology and the rules of good scientific practice 

1 2.5 

 
Total 1 2.5 

 
Learning Outcomes: 

Students are able to conceptualise and write an academic paper and present the research results 

in different contexts. They can critically discuss partial aspects or their entire work with 

colleagues and reflect on the theoretical and practical implications. 
 

Prerequisites: positive evaluation of the compulsory modules acc. to §8 para. 1 no. 1 to 6 as 

well as elective modules acc. to §8 para. 2 covering 25 ECTS-Credits 

 

(2) Elective modules acc. to §8 para. 2 no. 1 to 16: 

1. Elective Module: Innovation Ecosystems h 
ECTS-

Credits 

a. EX Innovation Ecosystems 

Excursion to an innovation ecosystem to gain a deeper understanding of the 

success factors and characteristics of a successful innovation ecosystem 

1 3 

b. UE Innovation Ecosystems 

Discussion and in-depth examination of innovation ecosystems within the 

scope of the excursion 

1 2 

 
Total 2 5 
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Learning Outcomes: 

Students are able to understand the competences and interrelationships of innovation 

ecosystems and their various innovation drivers. They are able to promote the exchange and 

joint generation of knowledge and the development of innovation ecosystems for the benefit of 

all stakeholders. 
 

Prerequisites: positive evaluation of the compulsory modules acc. to §8 para. 1 no. 1 to 3 

 

2. Elective Module: Creativity, Innovation and Change h 
ECTS-

Credits 

a. SE Creativity, Innovation and Change 

In-depth examination and discussion of theories and models to promote 

creativity and innovation in companies and to integrate them into a 

sustainable transformation process 

1 3 

b. UE Creativity, Innovation and Change 

Advanced study and practical work on selected topics discussed in the 

seminar (SE). 

1 2 

 
Total 2 5 

 
Learning Outcomes: 

Students can understand current trends, their opportunities and risks for different corporate 

contexts, derive fields of innovation from them and successfully implement innovation and 

change processes in the company. 
 

Prerequisites: positive evaluation of the compulsory modules acc. to §8 para. 1 no. 1 to 3 

 

3. Elective Module: Leadership in Organisations h 
ECTS-

Credits 

a. SE Leadership in Organisations 

Discussion of central theories of leadership in organisations, discussion of 

the role of leadership styles in the context of organisational structures, 

concepts for exerting influence in groups and organisations 

1 3 

b. UE Leadership in Organisations 

Deepening and practical work on concrete scientific tasks of leadership in 

organisations, the role of the manager in the context of organisational 

structures and concepts of influence in groups and organisations 

1 2 

 
Total 2 5 

 
Learning Outcomes: 

Students have skills and knowledge of structural aspects of organisations. They are able to 

critically reflect on the role of managers in organisations, units and teams. They have the ability 

to analyse the possibilities and limitations of steering mechanisms by managers. 
 

Prerequisites: none 
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4. Elective Module: International Management h 
ECTS-

Credits 

a. VU International Management 

In-depth treatment of strategies of multinational companies; interactions 

between the macro environment and multinational companies (e.g. 

geopolitical influences, institutions, digitalisation, sustainability and 

diversity) 

1 3 

b. SE International Management 

Advanced study of selected contents discussed in the lecture-tutorial (VU) 
1 2 

 
Total 2 5 

 
Learning Outcomes: 

The students are able to make theory-based recommendations as to under which circumstances 

which form of international business activity should be chosen for companies. 
 

Prerequisites: none 

 

5. Elective Module: Current Topics in Strategy and Innovation h 
ECTS-

Credits 

a. VU Current Topics in Strategy and Innovation 

Discussion of current topics, concepts, techniques and methods in strategy 

and innovation 

1 3 

b. SE Current Topics in Strategy and Innovation 

In-depth discussion and application of current topics, concepts, techniques 

and methods in strategy and innovation 

1 2 

 
Total 2 5 

 
Learning Outcomes: 

The students are familiar with new concepts, techniques and methods in strategy and innovation 

and are able to critically examine and apply them. 
 

Prerequisites: none 

 

6. Elective Module: Innovation Diffusion h 
ECTS-

Credits 

a. VU Innovation Diffusion 

Insights into the diffusion of innovations along the life cycle of a product 
1 3 

b. SE Innovation Diffusion 

In-depth examination of concepts and models of diffusion and processes of 

the adoption of innovations, 

1 2 

 
Total 2 5 

 
Learning Outcomes: 

The students are familiar with theories and processes of innovation diffusion and are able to 

support the diffusion and commercialization of innovations 
 

Prerequisites: positive evaluation of the compulsory modules acc. to §8 para. 1 no. 1 and 3 
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7. Elective Module: Innovation Lab h 
ECTS-

Credits 

a. SE Innovation Lab 

Systematic organisation and development of innovation projects; planning, 

conception, analysis and testing of new developments 

1 3 

b. UE Innovation Lab 

In-depth application of the contents discussed in the seminar (SE)  
1 2 

 
Total 2 5 

 
Learning Outcomes: 

Students are able to plan innovation projects and develop them with practice partners. They can 

define innovation search fields, develop problem solutions and carry out acceptance tests. 
 

Prerequisites: positive evaluation of the compulsory modules acc. to §8 para. 1 no. 1 to 3 

 

8. Elective Module: Software-Supported Corporate Management h 
ECTS-

Credits 

a. VU Software-Supported Corporate Management 

Introduction to the concepts and methods of software-based corporate 

management 

1 3 

b. UE Software-Supported Corporate Management 

Application and in-depth discussion of software-supported business 

processes based on different software solutions, such as Enterprise Resource 

Planning Systems (ERPS) and Business Intelligence Systems (BIS) 

1 2 

 
Total 2 5 

 
Learning Outcomes: 

Students are able to work with various software for software-supported business management. 
 

Prerequisites: none 

 

9. Elective Module: Financial Management of Business Formation h 
ECTS-

Credits 

a. VO Financial Management of Business Formation 

Basics for the valuation of companies, possibilities of financing company 

start-ups for different funding rounds 

1 3 

b. SE Financial Management of Business Formation 

Analysis of existing income statements and balance sheets, creation of 

investment plans based on sales, costs, profit, cash flow, liquidity and risk 

forecasts and the effects of financing options on the balance sheet 

1 2 

 
Total 2 5 

 
Learning Outcomes: 

Students are able to analyse financing options for setting up a company and their effects, draw 

up investment plans and evaluate start-ups. 
 

Prerequisites: positive evaluation of the compulsory modules acc. to §8 para. 1 no. 1 to 3 
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10. Elective Module: Strategy and Sustainability h 
ECTS-

Credits 

a. VU Strategy and Sustainability 

Discussion of economic, social and ecological challenges for the strategic 

orientation of companies as well as theoretical concepts for sustainability 

and management of natural resources 

1 3 

b. SE Sustainability of Enterprises 

Application of economic analysis for efficient and sustainable management 

of ecological resources as well as insights into institutional change and 

development of sustainable strategies, business models, products and 

legislation 

1 2 

 
Total 2 5 

 
Learning Outcomes: 

Students are able to reflect on current social problems caused by a lack of resources and their 

consequences from a strategic perspective and develop alternative models for current strategy, 

management and innovation logics. 
 

Prerequisites: none 

 

11. Elective Module: Open Strategy h 
ECTS-

Credits 

a. VU Open Strategy 

Discussion of limitations of traditional, closed strategy processes, 

examination of modern approaches to open strategy development and 

implementation 

1 3 

b. SE Open Strategy 

In-depth examination and application of methods for involving diverse 

stakeholders outside of top management teams in the strategy process 

1 2 

 
Total 2 5 

 
Learning Outcomes: 

Students can explain various concepts, practices and methods of collaborative strategy 

development and implementation. They are able to design open strategy processes. 
 

Prerequisites: none 
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12. Elective Module: Career Skills h 
ECTS-

Credits 

a. SE Career Skills 

In-depth study of concepts, methods and skills for successful professional 

and personal development based on theoretical knowledge of conflict 

behaviour, negotiation techniques, emotional intelligence and stress 

management 

1 3 

b. UE Career Skills 

Advanced study of and reflection on selected topics studies in the seminar 

(SE), especially with a focus on communication, argumentation techniques 

and negotiation techniques 

1 2 

 
Total 2 5 

 
Learning Outcomes: 

Students are able to reflect on the development of their own personality, constructively address 

typical challenges faced by managers in the early years of their career and develop skills for 

sustainable personal development. 
 

Prerequisites: none 

 

13. Elective Module: Innovation Culture, Teams and Leadership h 
ECTS-

Credits 

a. SE Innovation Culture, Teams and Leadership 

Introduction to the central concepts and theories for the development of 

innovation culture, leadership and team development in the context of 

innovation and new ways of working; in-depth discussion of the role of 

leadership styles, mindset and innovation culture as well as the interaction 

between team and individual 

1 3 

b. UE Innovation Culture, Teams and Leadership 

In-depth study and practical work on selected topics discussed in the seminar 

(SE)  

1 2 

 
Total 2 5 

 
Learning Outcomes: 

Students can manage the role of the manager, the entire organisation, individual areas, teams 

and individuals. They are able to analyse the possibilities and limitations of steering 

mechanisms by managers. 
 

Prerequisites: none 
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14. Elective Module: Design Thinking h 
ECTS-

Credits 

a. SE Design Thinking 

Introduction to the skills and competences for the application of design 

thinking as an innovation method 

1 2 

b. EX Design Thinking 

In-depth study of and reflecting on design thinking in different contexts as 

part of an excursion 

1 3 

 
Total 2 5 

 
Learning Outcomes: 

Students are able to identify and structure problems and challenges of innovations and solve 

them using the structured design thinking approach. They can develop stakeholder maps and 

use empathy as a core element in the innovation process. 
 

Prerequisites: none 

 

15. Elective Module: Artificial Intelligence in Strategy and Innovation h 
ECTS-

Credits 

a. VU Artificial Intelligence in Strategy and Innovation 

Advanced study of artificial intelligence for solving problems in strategy 

and innovation, taking into account social and ethical aspects 

1 3 

b. SE Artificial Intelligence in Strategy and Innovation 

Reflection and practical application of artificial intelligence in strategy and 

innovation; use of current models with the help of programming languages 

and/or tools 

1 2 

 
Total 2 5 

 
Learning Outcomes: 

Students can use analytical methods based on algorithms to contribute to the improvement of 

strategic decisions and apply them innovatively and responsibly. They are able to identify, 

localise and evaluate suitable models for solving problems. 
 

Prerequisites: positive evaluation of the compulsory acc. to §8 para. 1 no. 2 

 

16. Elective Module: Management of Family Businesses h 
ECTS-

Credits 

a. VU Management of Family Businesses  

Examination of theoretical principles and practical tools in the context of 

family businesses as a unique form of organisation, multidisciplinary 

discussion of family businesses based on different management disciplines 

1 3 

b. SE Management of Family Businesses 

In-depth analysis, application and discussion of concepts and case studies 

on leadership and management of family businesses 

1 2 

 
Total 2 5 
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Learning Outcomes: 

Students are able to work entrepreneurially and professionally with and in family businesses. 

They can discuss the special challenges and dilemmas of family businesses and are able to 

overcome them. 
 

Prerequisites: none 

 

(3) Elective module acc. to §8 para. 2 no. 17 to 20: 

1. The following elective modules from the Master’s Programme in Marketing and Branding, 

University of Innsbruck Bulletin of 2 April 2024, Issue 33, No. 643, in the respectively valid 

version may be selected: 

a. Design of Effective Market Information Systems 

b. E-Commerce 

c. New Brand Management Practices 

Prerequisites for the courses of the module: positive evaluation of the compulsory modules 

acc. to §8 para. 1 no. 1 to 3. 

2. The following elective modules from the Master’s Programme in Organization Studies, University 

of Innsbruck Bulletin of 2 April 2024, Issue 34, No. 644, in the respectively valid version, may be 

selected: 

Gender, Work and Organisation 

Prerequisites for the courses of the module: positive evaluation of the compulsory modules 

acc. to §8 para. 1 no. 1 to 3. 

 

(4) Elective modules acc. to §8 para. 2: no 21 and 22: 

1. Elective Module: Module(s) from other Master’s Programmes at the 

Faculty of Business and Management or the Faculty of Economics and 

Statistics 

h 
ECTS-

Credits 

 
Provided that places are available, modules or courses covering up to 10 

ECTS-Credits from the master’s programmes offered at the Faculty of 

Business and Management or the Faculty of Economics and Statistics at the 

University of Innsbruck may be passed. 

- 10 

 
Total - 10 

 
Learning Outcomes: 

Students have additional knowledge from other economics subject areas and can establish the 

connections to their own specialised knowledge. They are able to individualise and deepen their 

professional profile by acquiring additional qualifications. 
 

Prerequisites: The prerequisites specified in the respective curricula are to be met. 

 

2. Elective Module: Interdisciplinary Skills h 
ECTS-

Credits 

 Provided that places are available, modules or courses not yet passed 

covering 10 ECTS-Credits may be passed from other master’s programmes 

offered at the University of Innsbruck. 

- 10 

 Total - 10 

 Learning Outcomes: 
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Students have additional and in-depth competences, skills and qualifications. They can 

establish the connections to their own specialist knowledge and are able to individualise and 

deepen their specialist profile by acquiring additional qualifications  

 Prerequisites: The prerequisites specified in the respective curricula are to be met. 

 

Instead of the Elective Module Interdisciplinary Skills a Minor for master’s programmes or parts of one 

may be passed, provided that places are available. Minors are fixed modules from other disciplines 

covering 30 ECTS-Credits. They have been announced in the University of Innsbruck Bulletin. 

 

§ 10 Master’s Thesis 

(1) The topic of the Master’s Thesis must be directly related to one or more of the compulsory modules 

acc. to §8 para. 1 no. 1 to 6 or the elective modules acc. to §8 para. 2 Z 1 to 16. 

(2) The Master’s Thesis is a scientific paper. 

(3) By writing the Master’s Thesis, students have to prove that they are independently capable of applying 

and reflecting on theoretical and methodological instruments of the subject on a narrowed down topic 

within a limited period of time. 

(4) Students are entitled to suggest the topic for their Master’s Thesis or to select from a number of 

suggestions. 

(5) The Master’s Thesis covers 25 ECTS-Credits. 

(6) Written announcement of the topic and the supervisor of the Master’s Thesis requires the successful 

completion of the compulsory modules acc. to §8 para.1 no. 1 to 6 and of elective modules acc. to §8 

para. 2 to an extent of 25 ECTS-Credits.  

(7) The completed Master's thesis must be submitted to the Director of Studies in electronic form. It must 

be accompanied by an affidavit confirming that the rules of good scientific practice have been 

followed.  

(8) Several students may work on a topic together if the achievements of the individual students are 

identified and allocable. 

(9) If the supervisor agrees to it, the Master’s Thesis may be written in another language. 

 

§ 11 Examination regulations 

(1) Modules are evaluated by course examinations. 

(2) In the case of course examinations, the course instructor specifies the examination method 

(written/oral/exam paper) before the start of the semester. 

(3) Courses without continuous performance evaluation are assessed based on a single examination at 

the end of the course.  

(4) Courses with continuous performance evaluation are assessed by at least two written, oral and/or 

practical contributions of the students. 

(5) The performance in the Compulsory Module Conceptual Design of the Master’s Thesis is assessed 

by the supervisor based on the synopsis. Positive evaluation reads “participated with success”, 

negative evaluation “participated without success”. 

(6) Modules and courses that have been selected from other study programmes are subject to the 

examination regulations of the curriculum they have been taken from. Extra-curricular Minors are 

subject to the examination regulations in accordance with this curriculum. 
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§ 12 Academic degree 

Graduates of the Master’s Programme in Strategic Management and Innovation are rewarded the academic 

degree “Master of Science”, abbreviated as “MSc”. 

 

§ 13 Coming into force 

This curriculum comes into force as of 1 October 2024. 

 

§ 14 Transitional provisions 

(1) This curriculum applies to all students who start the Master’s Programme in Strategic Management 

and Innovation as of the 2024/25 winter semester.  

(2) Regular students, who have started the Master’s Programme in Strategic Management and 

Innovation, published in the University of Innsbruck Bulletin of 3 May 2021, Issue 59, No. 698, last 

amended on 1 September 2021, Issue 102, No. 1028 before 1 October 2024, are entitled to finish this 

study programme within a maximum of six semesters from this point in time.  

(3) If the Master’s Programme in Strategic Management and Innovation is not finished in time, the 

students are subject to this curriculum. In any case, the students are entitled to subject to this 

curriculum on a voluntary basis any time.  


