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METHODS
Searching, Listening to and Learning Journeys

Interviews: to women entrepreneurs who are today active in the
different economic sectors all across the Italian Alps to know about
their work experience, critical elements and potentials.

Archival research: investigation of documents and textual materials
produced by and about organizations to know about female business
models from the past Century (which often remains unlocked) as a

Area of interest

Mountain territories in the Italian Alps in Valle
d’Aosta, Piedmont, Liguria, Lombardy, Veneto,

Friuli Venezia Giulia Regions, Trento and Bozen way to supplement field research.
Provinces.
o 2 ° e ‘ Analysis of digital texts: including electronic databases, female
£\ ri ’ v entrepreneurs’ social networks and web pages.
&3 0 Vi S
Text mining of interview transcripts: to derive high-quality
{‘a Q’ 0 information from text by the devising of patterns and trends through
?E %l__ m ﬂ means such as statistical pattern learning (text categorization, text
) clustering, concept/entity extraction, production of granular

Sectors of interest taxonomies, sentiment analysis, document summarization, and
Commerce and craftsmanship, Tourism, entity relation modeling).

Agriculture, Technology, Culture and
Creativity, Industry, Services.
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DISCUSSION

Sectorial and multisectorial
career

Life-long learning

Specialistic knowledge
Experiential learning, learning by
doing

Peer-to-peer learning and training

Products and Processes
Management

Marketing

Technological Innovation
Social Innovation, etc)

W t identit
(ng;‘?:oir;tr:lﬂg]r'e:ase:v?ﬂra?;. DISCUSSION
new farmers, new highlanders, etc) . . .

- The project discussion concerned a
Identity in relation to the . . .
Communities they work within series of key-horizontal-topics emerged
dentity in relation to the market when interviewing and researching on
(providers, customers, etc)

Women Entrepreneurs.

Network creation and feeding

Integrated Business
Communication

Strategic tools for Business
Communication in mountain areas
Marketing strategies, methods and
language

Culture undergoing innovation
Culture as a key for rebirth
Indicators for cultural impact in
mountain areas

Indicators for cultural impact in

business

DONNE
SI'FA STORIA MACH mEE

@ @ FONDAZIONE Ihﬁg
EDMUND Innsbruck 2019

International Mountain Conference



RESULTS

Collection of 50
meaningful female
business cases and
stories from all the Italian
Alps in the different
economic sectors

25 Infographics and visual
representations of complex
transversal information,
analysis results, knowledge
and connected data for
policy makers and media

Results from: data analysis,
interview analysis, text
mining, multidisciplinary
discussion for stakeholders

Scientific papers, 1
collaborative academic
manual for students, 1 book
for public dissemination
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