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Impulse

Urbanisation of the
alpine population: 

Not only „rural exodus“, 
but also urbanisation
of former rural settle-
ments
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Impulse

Urbanisation: A selected process
Compiled from GALPIS-Web
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Urbanisation = Main Trend

…identified in WP 6



Orientation



Focus

No metropolises
within the
alpine bow = 
focus on small
and medium
sized towns
(SMESTO‘s)



• Indicator formulation
(as done in WP 7 by
Bosch&Partner)

• ESPON/SMESTO 
orientation (as 
proposed by ifuplan)

Two roads to indicator selection



Indicator orientation

……increasing reduction and generalisation



Indicator orientation

-to indicate (describe) the process

-to support analysis of the trend

-to select the data for WP 8

-to support the test region work in WP 9-11



Dimensions

= the three pillars of sustainablity



Phenomena

Examples:

Pillar Dimension Phenomenon

Envir. Structure Soil sealing

Econ. Perform.&infrastr. Business parks

Soc. Population Inmigration



Indicators



Indicators

Identification

Evaluation

+ -



Procedure



Main tasks

Indicator
formulation

Check for
Data 

availability

WP 7 WP 8

WP 7-9

Check for application in test regions



The ESPON-SMESTO approach

Definition 
of a 
SMESTO



SMESTO classification

economic 
focus:

fits to the 
economic 
pillar of 
sustanability



SMESTO typology
An example:

suitable for economic indicator formulation and classification



Indicator formulation

SMESTO typology

A possible synthesis



Questions/Tasks for today

Suitability of Indicators/types for
• Objective of main trend analysis
• Implementation in test regions
• Discussion with stakeholders/citizens in 

test regions



Specific tasks in test regions

What can we offer to the communities/ 
mayors?

How can we support to competition/ 
cooperation between communities? (Are 
the indicators suitable for structure/ 
problem analysis and for the elaboration of 
solutions?

How suitable are the indicators for our
next tasks?



Synthesis of ifuplan-Bosch 
proposals feasible for test regions?

(economical) classification of test region to get a first insight 
to the situation

indicator analysis to combine ecological, economical and 
social factors

identification of strengths and weaknesses of each 
communitiy in the test region

search for co-operation strategies



Test region, suggestion for 
selection

Region of two or more communities, each 
more than 2000 inhabitants, in total up to 
20.000 inh.,, with at least one “local 
centre”, competing for investors, 
subventions, infrastructure

At the moment: more competition than co-
operation 

= thesis: co-operation is in most sectors 
better than competition



Statistical basis

Municipalities within their administrative 
boundaries



Framework for selection

If possible: Selection by indicators (Cluster 
analysis??)

Still unclear the principle: Similarity? 
Variety?

If not possible: Selection by the expertise of 
the national partners



Feasible test regions in Tyrol…

Western “Mittelgebirge” (Götzens, Birgitz, 
Axams) as a touristic region with structural 
deficits

Schwaz – Rattenberg – Kramsach as a 
region with functional diversity and 
structural deficits

Lech-Valley Elbigenalp – Reutte as a region 
with marginalisation phenomena and 
concentration processes in two 
communities



Work in the test regions

1. “Ist”-Analysis based on the indicators, 
identification of strength and weaknesses

2. Elaboration of strategies for a 
sustainable development (Discussion of 
the strategies developed by DIAMONT 
with the stakeholders and citizens)

3. Elaboration of suitable instruments to 
steer the development in a sustainable 
way

Sustainability as normative framework???



Example

Mittelgebirge: Strength: nature, tourism, excellent 
idicators for social life; weaknesses: lack of 
infrastructure, no joint strategy for development, over-
use of wintersport arenas, unsufficient public transport

Strategy elaborated by DIAMONT: promotion of 
commerce and trade on locations commonly found 
and well distributed within the three communities, 
development of new summer-tourism offers, new net-
plans for public transport….

Discussion with the stakeholders: Not feasible, because 
of isolated community regional planning concepts, 
different marketing concepts for tourism, and…..

New strategy: ???
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